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* Monthly sales trend keeps improving: Apr (-6.2%) -> May (-0.8%) -> Jun (+8.3%)
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Online growth expands

* Jun-end order backlog 1,334 (+383 YoY)
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(+ 44%)

* Buying customers: registered members of the Company
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(+ 20%)
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In-store journey data

Interest & drop-off points

Needs & consultation logs

Purchase decision context

Conversion outcomes

Non-purchase drivers

A company that creates reasons to visit, powered by customer lifetime value data

We will widen customer contact with high-frequency categories (IT & Mobile) and Care Service,

and maximize conversion with data to drive a virtuous cycle of sales and revisits.
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