20258 277| 424 R
hn N TR0l HYUTIE= =
g - =Hlot0lOIE

Investor Relations  2025.7.28




Disclaimer

= At=0f= ZHISHO[OFE (O[S SIAY) 2f Dl2Hoi| CHet o, M, A=, 7|t S oS =7t ZehE 4 ACH,
Of21et 0|5 YE= 1 d49| 2=t d o= 2I5t0] SlAMe| &A| 02 21t Sthet 2f0[7t UF 4= UELICE.

—_

= ARs FARS2| £AF Zntof| Tisto] Ooftieh MRl 540 2 ARZE|0|M = 2te|H,

—_

glAtE 2 A=A AISEl= HE20|| 2[7Hot0 2 U= FAF Z2to]| CHoll Ot 2HJO|Lt &3 fE= Toljofl CHet 2af A= A[A|

S AHE= a= 2o ERILC

= At A A AL YR 7|2510 24dE AO|H, elil= = HE = 22 YELEO[2{2] AR CHaH

= AR R ZARIC| HETL A= E|Z| 952 SEIOA 2HYE AR0|1ER, T LHES R = AE 2YoAM HEE



Summary

“287| A S - 012 M — M M YT XY

R 2715, 94 (%E— IHE 2.6% / =IHE +0.8%), AHtJ| 11,2329 (ZIHE 3.0% / =0HE +0.8%)
=" HEE SME AME : OFF (2271 +1.1%, 48| +1.8%), ON (2271 +14.0%, 24| +11.0%)
&10|2! 271 1059 (+779), 4HJ| A6 (+127%)

111 Brand2 CHYSt olOIOE 25, JHAI 27H& BHOI 1002 =10k (18 2)
Apple 3652 AFM ZICH- 2] H ME JHE (1XF: 89H) : £ 1208 1124 2 AHZIMM E™ oA
= o0I0IE Weak Point (Young 12 BX) i Z JIH

I3 H1

kI
e
0¥ 49
gt 1
=




: = Al T
254 28| Z9AlA
2517 AbE)]
2
'25L4 == 244 '25L4 == 244
252 2H) k) 242 =pe 252 aan 23N 242 =Pe
L= 59429  100.0%  +0.8% | 5.893%  100.0% | 112329  100.0%  +0.8% | 11,1449  100.0%
02! 18882  31.8%  +155% | 1,6359  27.7% | 34059  30.3%  +15.1% | 29579  26.5%
L | 17849  300%  +11.0% | 1.607%  27.3% | 3411  304%  +10.4% | 30909  27.7%
a1910]! 105 o 18%  +779 28 | 0.5% A6 A01% +127% | A1339  A1.2%
o154 QoI
ol 1 46 0.8%  +44 9 19 0.0% A369  A03% +123% | A1599  A1.4%
01 K12t
Aol 106 © 18%  +83 9 23 o 0.4% A479  A04% +1459 | A1929  A1.7%
cHy| 20! 111 o 19%  +97 9 14 9 0.2% A279  A02% +154° | A1819  A1.6%

X 7| JSEA2 ARGAIRIC HETL 2R E[R| §42 HEHOM 2 E AR0|B2, D HES LR = HE YoM HEE & USLICH

1/6



i

vz zst @ AGHR MIE HE @ 251 woiy| 22 221 H2FReview @ 251 517|271 et

ool

A HH SAE W0 T, ol0I0E IHELE Turning

Sli=E AMEeig HAOIY oigt

23 ¢zt 24 AMET| 24 ET] 25 187 251 287 ;B ‘25 1271 '253 287|251 &)

3.4% +2.6% A1119 | 105 A6 o

., SETIED
11.7%p MU +50 9o +779 | +127 9
Ny o

(A18) D70 A9.1% A81 Y 46 & A36

. (4~52) olo|d 0! Q| - - -

SH0I0HE — A% a0l o = o

A23.3% (VAN Source : SAF 7P miEd) A 799 +44 % +123 %

AHHL)| =@ M2k XX M}
i OFAl Care MHIA PB, PLUX 23101 IS
s MES +78% +12% +28%

THE A B2 0 14 99 S A S8 A oNg 38

2/6



12F Review

71FQFUA

bl

25\ 4}

fJHS PB, PLUX

(o]}
28

Zelel I Renewal

OrAl Care MHIA &g}

PB 9% EHI

Y UZ EH ol Z AN

jo

T

io0

1HO

=1
0
<l

Mobile UTOPIA

)

(=]
(=)

Ak2l 0l CH

iol
0
=~

4

(



Review - 24 Care A{H|A 2

e

Z

F

: +78% A&

A -

DHX| ol Z, ‘ol0IOtE °tAl Care AHI

xte 2ma

Launching (62)

KO
<0

0K

|

F K
R

I
Wz
H oo
1) xu
e
g ch
S K
i
o) B
I
K T
N OB
e J
o Ko
) oo
S
By
0 =
ORd
T N
J10
nd ES5
m B
{ofo
J0
d

= —

==
i =
d
~

Rl
=
AT 12
10 o._
ol
=
=0 H
M 5 B
- =i <k
= -
a3
= K m
m_._“ m_“ ~
K ol
B0 H of
<k - oll
®@ @ @

<
10
jol
El
T
ol

=
pY

=
80

-

gl

ol
{0k
HI

64%
HEH-AEI| TV

71%

504 0l

=

2

3/6



A M| £ 2| M2F Review - Y

2" 0§ Renewal o 254 57| 2 wat

L& = JUHE &

ME X & HME JEIHHE XY @ &
Built-In Planner Solution (7, 1508 =) 1 EE AFS| ANIE O
_ 3 _ ToplA oo ﬂ_lns O OO0 QI_
— AR FAZZ 3DE 7§, 71A - 7t ©E HiR] A (A7, 4/25)  (Renewal, 5/2)
- AX| A =5, 7H5 A 2o A nlg] He Het Hik]

Mobile UTOPIA X8k Y

=l gl [UE SHH 01

;‘m‘m"* 5 - AIE M HHS QZH, H2 4
B
Am T R0

« HI& : Self Studio, Mobile Game S

« ON Line 71 & A

4 /6



08
n>
A
OIN
it
®
oN
08
n>
A
=
4
rol
ol
N
0y
im
0
rE
J

N

| 22F Review — L4714 PB, PLUX @ 251 51t =

2| HiSE
- OO

JHH Y= M UK IO, NZ2 PB FE A

‘254 48, PLUX Launching
[PBOIE MZE] +12%

+7%

A13%

30N LUR EE S

IHEID2] 19 15, Top3 221

43" 0ISEQLEDTV

HAS s2HE 22
PLUX

=i A8, 22| R S22 0 £

st QLED H2}0|E, UHD 4K A= 2 M5t 5+
7| BHE &F iH| 7HALH 30% Ol |

A 12,000CH Ol & shet ezl 190)

SlO|0LE B 42|, BLDC(#48) BE{ AR
QA Spec AE CHH| 7HALH 50% 2

™ 10,000CH O & (New Item)

576



1100
ke

H
o

A
[

Review @ l25"’.3 %l-il'jl -7:"-

2k
=

RIS}

dr

A WA

e

HE7] 3T

'25 6

}JH PB, PLUX

ol
g8

28l X Renewal

‘/.‘l’é.’ Care M{H|A XIg}

@ Built-In Planner Solution =8}

(58)

0
md

Wr
r+

Wi

2|

© oltol0t

SIO]E Wi QLED TV

- AAH 7|HE, 32"

- 7Pt it QTE|E] O
- 74, 1508 - '25

ol 1009} =1}

}

i

o

2]

- 271

 [HERYES-AHAHIIEE]

Do
T o
= oE w0
™ K K
T g ol
" A E
™ &0 OF
w W
m % =
H T
| |
3
joll et
< —
a = =l
_m =1 K
o ¥ n
s 5
| dE
w ™
= 5 1|
| (a1l W
wr % Y
oll ) ~N
T 8 mn_
[0y ! jo
(> ] (> )
{F
!
ey
— oo Ak
ol 14 o
N~ ﬂlw_ Lo
M__m 4 <
R o w
31} < m
o W
< o
K] KO
2 = 8
o S
A I |
(> )

6 /6

rk

Apple




i} 75500

&

kB

2
io
<0

4
R4
Ui

ol

X A Turning®l st ol

Al X1
==




Ko[oto|OtE H|H - O] M

713 2toj &= Hd #|of, ool otE

20| AH|O|X[0]| 3 Sf= 71 FMIS 2t M|l St #|0] Mu|AZ
74Ol HAH JPH 2to| S QoA SiTt.

2r|s}o|0}E Brand Value

Selection Curation Care Service
Hlw e 4 U= LHOf[A| = SH= r=2/oN
CHFoh J1AH x| &9l Fej|o|M MK FE= 2|

20i[sto|otE Brand Slogan
"71H0] #$iXl= =, =dlsto|OtE”

@ LOTTE HIMART



= Launching 2JHE Bt 1002 =

CIYst HUC S Me Lzt as =
36HE S 60JHE
80% 20% [H&JHH
ZQ Brand LG INZS| er‘oborock CUCKOO
&I ME - FH-T =g 7ol e L e o BZY, Ha=s o2 o
;6% > e= 33;/0° gndoi e 22d s AT HiER| M3 49| Y
Q =3 [Ys: FUSE, HIHET )|, SAMEH2)I, FHHZ S
® ATE Brand &l : EE7]|, ADIEIIEL, EEA, Canon S
2= 12% > XAt 7%
Q@ N JHAL 518k : 709 - 500t

SIOJOIE 15, 17t 209HH A7] Care 114 &E of| A

T
0



ol
=d

<

£ &2

Ll

t

x A

Apple 8= =] H=x(7/21), =LH A

1208 HH

<

LY

<

e

~nJ

8l
[

[OFO|THE]

[O}O]Z]

ERatl

[OK

nr = =) o
w0 = = -
o n_amg____a..w
— E 1}
o HEESE S
RN E o5
<
F
!
- Y
R =1 M
=f L M =
W . T =z >
+ B =E§
m & - o 3
..7. | A w0  oll K-
- m“ ea_u % W
M_. ._.M 03! .A, %
ol Ry = 7
K0 = oy _}m
K - I [y
= ofl &F i W
=S ol &
S m P K o4
I o % K 5
N K g
0 & = 5
< i
= T ) 5
(> o

-

]
il



ar | ar
> o or or ol ol or aor
2 bred N~ (Zo] o o
<
=
TH
AN
1) _
w moﬁ .mlﬁ ol ol or or or
3 vo < ® ® Q ® «
<« € <4 <
=
TH
or or ol
° o o W.._v. ol ol or or or
| < <
)
s |
.ﬂc <0
10l
10
il
jo0
1
<0
jol -
oll i =
= m m W
- o o SO
Hh o rl ol <0
z = = a ®
< IH - I = 2 M ¢
™) @ o Ww @ 00 ..@ 5
i v |g ¥ = & & = @ 3
Lo - DB S W W n 2
- | 9= TR o
i 5 ol ol B | ol ol | o o
< X e o B 6 o i
N oll a %
= oll :2u
o
o u_.u 3
o = na
.m. N KIO




[Appendix] 254 &8 =2 IWEXIH

1

I

| b

4 A

Ol

2t

2 AH| 2AH| = EUE
\; 19,113 4 100.0% 23,080 o 100.0% A3,967 o A17.2%
oz ool 974 % 5.1% 1,367 & 5.9% A393 % A28.7%
o I 4,286 % 22.4% 4,222 o 18.3% +64 +1.5%
S ¥ I 5,612 o 29.4% 6,194 ¢ 26.8% A582 A9.4%
g ¢ 5,729 ¢ 30.0% 8,376 36.3% A2,647 A A31.6%
=2 9,870 ¢ 51.6% 10,877 & 47.1% A1,007 & A9.3%
ﬁ-‘?'—glil - szT) 4,920 ¥ 25.7% 5,650 24.5% A730 % A12.9%
A H 1,620 ¥ 8.5% 1,843 ¢ 8.0% A223 Y A12.1%
Xt = 9,243 % 48.4% 12,203 & 52.9% A2,960 ¢ A24.3%
2 = 1,180 & 6.2% 1,180 & 5.1% - -
I
1 = 4,452 % 23.3% 7,452 A 32.3% A3,000 ¥ A40.3%
o do = 3,696 19.3% 3,654 ¢ 15.8% +42 +1.1

21 A2,900%, BT A69%, 22

2 2004119



[Appendix] ‘25 XtAF DHZ XIS sigt

S 27t (@) 2271 (@ e o=
i) 0] 914] )
W22 (35) 152 o 93 ¢} 59 2
ZHHE EX 28 ¢ 5 o 23 24
- 3A)
B) S EF 45 o 37 9 8 o
)
AT 79 519} 28 3
6H)




