Lifetime Value Creator

XCloO|0rE

20238 37| 24 &1

2023.10. 23



72| At

= At=0l= ZH|5t0|0tE (Ol5t

A7) ol B S YT ZEHE|0] USLICE Ol2{et OIS Y E = sAte] HA k| ks &

U= EHAA| 52 I 282d, D2 THE 221=0 2f5
221t Sohet 2f0[7t AS 4 UFLICE

= A2 EAAEL| EXHED0)| tioto] oSt HAQl 520 = ABE|OME QtE|H, Sl 2 AR HSEl= R
O|7{5t0] ' x|= FAZ 2to]| Thoh Ot 2B 0|Lt ol Fe= Tohof Tt 2ef S R|A| 35S Y =-LIL

= AT AdY oAl AlYel RO 7|=5t 2tdE Ao|H

—_

toi
>
rir
0dt
ol
rE
oN
m
rir
=
Hu
Ho

HuLt of2he] ArZiol cha
ToH20 2 S35} S Q0| YALICH
2 22 AR UARIC| HETL B E|R| 02 MEOIA SRR Ol2i20| HOIS QI3 AT A4R0|D2, 1 LSS YR AE

YoM HEE = ASFLICH.



| Summary

Oj=oH 357| 7,25922] (A16.9%, YoY), 37| =& 20,3169 (A21.9%, YoY)
E47| A&, AT S 235H3Q A147, 3Q 7 A38E HH), 221 M| &AM SOZ2 HAFOfE LA
C

-t 7|23 (3353, HAFOIEST4H] 76.0%) MEE 7 : (1Q A 22.2% — 2Q A 11.9% —3Q A4.7%)

Ij=Z0]2 387]| 2,07922 (+2.6%, YoY), 327| +& 5,315 (A11.3%, YoY)
- SAA 7[8F H 1 AHMSHE ESE Margin 7§44 (327] R A1 : 4EAS7| CHH| A1,4009 ZH4)
A

« 0P ZEF (FU/ARMY S) HIS = 2 PB OiE St St 0= 0= 7H4d (23.0% — 26.2%, +3.2p)

oI 3:27] 362 A (SA=TH +5,179.9%, YoY ), 3271 £+ 183Ya (SAtE, YoY)

e B 9

« 327| SY0| HACHH| +356H2 37t/ 2271 (BH0| SAF 78% )0 0|2 A& SAt Y

- L-71 7/

- RIPIAIN 2 =] 2669 T Ok S = AI2IA0 = 3E7] FEO0[2 96H-C 2 +902 S71)

_ e-commerce
m=ajo| Home Total Care MEH CIUFM B

ZHEA DAY J|4t
Network A 44| Service PB 7}t Biz A




O OF AIZ]
I L= 27
[Ehel: AH
3=27| 3=27| &4
2 g X BTN EF 20l HIQA|
2244 '234 ‘234 ‘224 '234
—&H| —+4H  SZE —+4H| | SEZE T&H| 44| | SZE
f & | 8738 7,259 A169% 6,983 A20.1% | 26,025 20,316 A21.9%
&20]9 | 2027 232%| 2,079 f%’ 26% 1,803 fg_’g;/j A11.0%| 5994 230% 5315 2(%;/3’ AT1.3%
o 2 H 2,020 231% | 1,717 %356;/‘)’ A150% 1,707 fﬁ'gg)’ A155% 6,066 233% 5,133 z(ggp/) A154%
A o o o 7 o1%| 362 (jg:,/‘)’ 5,179.9% 96 (7’?;/3’ 1,304.9% A72  A03% 183 (ﬁ%’ SR8
EBITDA 348  40%| 664 (2;3 909% 398 (75%’ 14.4% 975  37% 1,114 (;5.'33 14.3%
EHOIM| At 48% szizs 09% = 04% | 5212
H [= I o .0 /0 = = .7 70 = 5] 0 40 | = 5]
Y A3,796 A43.4% 347 (48.20) E2f215t 65 (44.3p) 22172 | A3,930 AT151% 77 (15.5p) S2IZ=t
L 7] & A o . 37% | sqxs 0.1% sz ) 05%  sxxs
71 & &0 |A3703 aazan| 271 o0 S 5wz SHE| A3801 AmMex 112 oo SxE




[27]¥ A& Review]
=11 el 2Q (—'?'—7M1I§JE?-,¢-Q9MIQI77I-’._-‘-)
SZ(8) 3Z(E) 3Z(E)
&0 2| 62612 A25.6%| 6,7972 A23.4%| 6,983% A20.1%
o £ 0] 2 | 1,395% A25.0%| 1,8412 | A12.6%| 1,8032 A11.0%
[ 48 ]| [223%] [+0.2p]| [27.1%]| [+3.4p]| [25.8%] | [+2.6p]
234 ohof 22| | 1,6532 A14.8%| 1,763 A16.2%| 1,707 A15.5%
[ 48 ]| [264%] [+3.3p]] [25.9%]| [+2.2p]| [24.4%] | [+1.3p]
g 20 2| A258% | A176% 789 | +75¢ 962  +90¢
[T A48 ]| [A41%]| [A31p]| [1.2%] [+1.2p]| [1.4%]| [+1.3p]
&0 2 % | 84129 A12.0%| 8,875% A10.2%| 8,738% A16.0%
0 2 0] 2| 1,860 A16.7%| 2,107 A14.7%| 2,027% A23.7%
[ + 4 H] [221%] | [A1.2p]| [23.7%] | [A1.2p]| [23.2%] | [A2.3p]
"224 | TofEEH] | 1,941 A1.7%| 2,104 A1.6%| 2,020%] A5.9%
[ 41| [231%] [+24p]| [23.7%]] [+2.1p]| [23.1%]| [+2.5p]
ol | A82% A339Y 39| A328% 79 A502%
[T 4H ]| [A1.0%]| [A3.7p]| [0.0%] [A3.3p]| [0.1%]| [A4.8p]

@ PLC, Aging 7|8t AE ™I} S6F 2110 Ot st
(9B XK A1 MAST| CHH| A1,4002 24

@ PB AIZ S5 ORI 74 (PB MIZHE : 2 +10%)

@ =FAMH 2312 4
P 11288 271 DCHIE (84 &8 75 —

Ho
08
=
3



7123 Qs SIME7HY T 3, 71200 42
2% MD T2 Sl Y &g
Qo malol Network 3271 A Y ol 327| 327| FAl
]”é_‘,l]” 194 504 LH2| 144 384
= A 045 HHED} +33.6% X TIE 383 : & YA AB2Y 2

X MHE M HZE | ay Out 7HM, Home Center HZ¢

OFF Line 34 MH|A &1 744
Home IJr—oH"’.‘ilF—i Open &ttt

Home Total Care
Service

: Life Time Care 218t CRM =2 21 eh

ON LineQ 2 AMH|A i._
= B}ACHH| Service 24~ 48 27} SHAHAE Service2 213} o] A
MD 7= St AF F2I: 23 504 Li2|




@ 357| PBIjE MAE 7.5%, £H AAE 8.5%

AEH CFOEA H ZF
Sl @ P sroiniols) oIxE A B BUE EUE HPE A b
PBIfEt
@ Item 22t HA|3} @ #4 Factory 2% 24'4 Re-Branding =7
® Design, DP 74 A|4A @ O3S M2t B2 PBE|wE 22!
@ [~'224] - 7R T2HTLALE= IFEAISYE @ HRIALY
@ [ '234] A S0 RESHEIIY S TSE ¢ 0ISZA (A44.8%)
 H| &S BEECH D HREZA
ZPHA PHZAMTIR| 7|HE AFRATPE RIS
e-commerce =7 en =e
- — 204 5 AHAAR et Aae
APEA - 02 A AAAEFUH  mycaRE 2AEHZ A -
7|8t Biz 2 ZHONHY - 4EEZMHIA - HomeTotal -« 4% -#ig - B2 704Ss &t °_'='
l_ re N AH| A0 012 474 MH|AZA|
('23'—1 _%) _9__!7|7_d| 7H)Ig_.1 Care 'I |E | =20 o . PB%QI-:'I:I‘
= On-OffdE . B AR (‘244 AHE7])
AHIA A17] Aot
X =2, 22, 0134,
HYEHS

‘233118 > 4L AL



MISSION

RELT

di M=lS Be
H %E'HHI AS MiSolo
QR SQER 40l 7|0t

We enrich people’s lives by providing
superior products and services that
our customers love and trust
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