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KOREA NO.1 Home & Lifestyle Retailer



Disclaimer

This presentation has been produced by LOTTE Himart Co., Ltd. solely for information purposes. The information contained in this presentation has
not been independently verified. No representation or warranty express or implied is made as to, and no reliance should be placed on, the fairness,
accuracy, completeness or correctness of such information or any opinion contained herein. The information contained in this presentation should be
considered in the context of the circumstances prevailing at the time and will not be updated to reflect material developments that may occur after the
date of the presentation. Neither LOTTE Himart Co., Ltd. nor any of its affiliates, advisor or directors shall have any liability whatsoever (in negligence
or otherwise) for any loss arising from any use of this presentation or its contents or otherwise arising in connection with this presentation.

This presentation does not constitute or form part of an offer, invitation or recommendation to purchase or subscribe for any securities and no part of
it shall form the basis of or be relied upon in connection with any contract, commitment or investment decision in relation thereto.

The presentation may contain statements that reflect LOTTE Himart Co., Ltd.’s beliefs and expectations about the future. These forward-looking
statements are based on a number of assumptions about the future, some of which are beyond LOTTE Himart Co., Ltd.’s control. Such forward looking
statements are subject to certain risks and uncertainties that could cause actual results to differ materially from those contemplated by the relevant
forward-looking statements. LOTTE Himart Co., Ltd.” does not undertake any obligation to update any forward-looking statements to reflect events that
occur or circumstances that arise after the date of this presentation.

All or any part of this presentation may not be taken away, reproduced, redistributed or retransmitted in any manner. The information provided herein
shall be kept confidential unless such information is already publicly available.
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1. Q4 Highlights

Sales & Profit
[Unit: in billions of KRW]

« Stable performance in the time of COVID-19

(@ Sales .
4.2% 6.5% 3.0%

8.9%

1,037 1,071 984 935 925 1,116 1,047 963

Q119 Q219 Q319 Q419 Q120 Q220 Q320 Q420
Sales a@= Growth rate

@ Operating profit
158.8%
51.1% 67.3%

-41.3% “31.5% -48 4% 55 9o, "19-6%

243 458 334 6.3 19.5 69.3 55.9 16.4|

Q119 Q219 Q319 Q419 Q120 Q220 Q320 Q420
- Operating profit =@m Growth rate

~

- Key Catalyst

+ Enhancing online biz / Variation on offline channel
» Launching online PB and expanding a variety of small to
medium-sized products, non-electronics

= Megastores(+14stores, total 21stores): hub stores in a district

* |nnovative shop-in-shop stores (+25stores, total 37stores):
focusing small-medium sized products and IT products

+ Strengthening premium products and PB(HIMADE)

» Salesincreased due to ‘pent-up’ demand for premium
home appliances (Q4 20 +34%)

— expansion of displaying premium products and
increasing high-quality installation teams

= Expanding the role of residential space and
consumption behavior changes with preference affect
salesincrease of interior design home appliances

— focusing trendy products & design/premium PB

+ Providing a differentiated customer service

» Launching appliance regular care service and increasing
number of service centers nationwide

% Premium products (Big 4 products): TVs (65~ T OLED, QLED, NLED),
Washing machines (2 1KG T front-loading ), fridges (4doors, fridges with

\_ water purifier),Kimchi fridges (4007 )
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2. Q4 ANALYSIS
Q4 2020 Financial Analysis

Q4 Profit & Loss N Detail Analysis

[Unit: In billions of KRW]
Q419 Q420 YoY Change « Increased in sales by +3.0%
Category . .
= Contin mand of premium pr n
% % %p % Continuous demand of premium products and
high growth in sales of indoor activity related
Sales 935/ 100%|  963| 100% 28 - 3.0% home appliances
* Online salesgrowthin Q4 (+17% YoY, portion 16%)
Gross Profit 223| 23.8% 225| 23.4% 2| A04p 09% ) .
+« Operating profit up by +158.8%
i = QOperating margi dramatically due to sal
(%peratmg 217 232% 209 21.7% 8 al5p A37% perating margin rose dramatically due to sales
xpense growth and and efficient execution of expenses
. _ o . o .
OpPerg‘?cng 6  07% 16 1.7% 10/ +1.0p 158.8% labor +3.6%, advertising A35.6%, rent A58.3%, etc.
. « Declined a deficit in Net profit
Ao 174 - 60 - 14 - - - D od fimpai |
Before tax ecreased amount of Impairment losses on
goodwill and tangible assets led to improvement
Net Profit -169 - -67 . 102 - = of loss in net profit
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2. FY2020 ANALYSIS

FY2020 Financial Analysis

FY2020 Profit & Loss

N
« Increased in sales by 0.6%
[Unit: In billions of KRW]
* Despite economic recession and slow-downin
- e 2 YoY Change consumption at the beginning of COVID-19,
ategory - .
% % %p % since upgrading social distancing level, ‘indoor
and 'un-tact’ have becomea new trendand
Sales 4,026/ 100% 4,052 100% 25 - 0.6% premium product preference led to sales growth
* Online sales growth in 2020(+22% YoY, portion 15%)
Gross Profit  1,001| 249%| 1,006 24.8% 6/ AO01p 0.6%
« Operating profit up by 46.6%
%2:'::519 891 22.1% 845 20.9% 45| Al12p A51% = Operating incomeimproved through increased
Overat gross profit due to sales growth and efficient
perating .
Profit 110 2.7% 161 4.0% 51 +1.3p 46.6% execution of eXpenses.
Brof - labor A2.9%, adv. A34.1%, installation A23.8% ,etc.
rofit ~ } o _ Turna
Before tax & @) Ul 62 Profit .
« Net profit return to profit
Net Profit -100| - 29| 0.7% 129 - -Lurg]li: = |Impairmentlosses on goodwilland tangible assets
KRW 79 billion in 2020 (2019: 179 billion)
A\, -/

- Detail Analysis
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2. FY2020 ANALYSIS

Business status by Channel

Online market

Increased online sales portion and
continued growth in the future

. . [Unit : In trillions of KRW]
(® Domestic appliance market

48.8
453 447 :
72% 68% 63% 55% 46%
2016 2017 2018 2019 2020
Offline [ oOnline
@ Online shopping mall trend
: (+)
sroun et s 15% Onine
12% portion
9%
. 7%
2% 3%
2015 2016 2017 2018 2019 2020

% Source : National Statics Office, internal documents

e Offline Channel

Diversifying type of stores through active
restructuring and opening experiential stores

[Unit : stores]

relocation/

rebuilding

M- —3 o4 é 4

2016 2017 2018 2019 2020 2021(E)

Category | 2019 YoY 2020 YoY |2021(E) YoY
ftand” | 359 45 | 356 a3 | 344 al2
opn | 107 a2 | 92 a1 | 91 af

Jqotal | 466 43 | 448 18 | 435  A13
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2. FY2020 ANALYSIS
Sales Ratio and Trend by Segment

Sales & Product ratio

935

45%

20%

Q419

[ Audio-Visual
White goods

[Unit : In billions of KRW]

963
+9%
45% +4%
20% +3%
+3%
(YoY)
Q4 20
IT

™ Home appliance

N

/

Product Lines N

" Q4 Best Sellers

» TVs: Customer demand for larger-screen, premium-quality TVs grew due to
OTT, video streaming market growth
» White goods: Unit price has risen due to trend of preference for premium goods

= PC: More people working and studying at home resulted in more demand

Portion
4 Kimchi
fridges
Refrige-
rators
Mobile
devices PCs
Washing
machines
Clothes
dryers

Stylers /
air dresser

Air
conditi- Massage
oner chair

[ Audio-Visual: TVs, cameras, digital convergence devices, audio equipment, etc.

» Growth rate

White goods: Refrigerators, Air conditioners, kimchi fridges, washing machine, clothes dryers, etc.
IT: PC, mobile devices, etc.
™ Home appliance: Vacuum dleaners, rice cookers, air purifiers, dehumidifiers, dishwashers, etc.
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2. FY2020 ANALYSIS
Debt and Borrowings

« Debt ratio increased on a temporary basis due to issuing of a 300 billionin 2020
* KRW 150 billion is scheduled to be paid backin Q1 21 (total 330 billionin 2021)

Borrowing and Financial Index <\ Chronological Change

[Unit: In billions of KRWS]

[Unit: In billions of KRWS]

Category 2019 2020 YoY Change 74%
Borrowings 500 670 34.0%
Cash & cash equivalents 85 417 391.3%
Net borrowings 42 253 -39.1%
Total Equity 1,922 1926 0.2% 670
650 650 630
Category 2019 2020 YoY Change Sl -

Debt-to-Equity 61.7% 73.9% 12.2p

476
415
Borrowings-to-Equity 26.0% 34.8% 8.8p 300 309
Net borrowings-to-Equity 216% 13.1% -8.5p 228
Credit Ratings 2019 2020 Remarks I|
Corporate bonds AA- AA-

2015 2016 2017 2018 2019 2020

Ccp Al Al -

Brrowings = Net borrowings =@= Debt-to-Equity ratio
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* Shareholders and Dividends

+ Increased shareholder value by maintaining a dividend payout ratio of 30% of net income since 2017, excluding one-offs
+ 2020 dividend ratio 3.9%, dividend payout per share KRW 1,200

-

Shareholders

Status of Dividend

7
Dividend 3.5% 329 3.9%
ield rati L 70
NPS Employees e 2.7%
7.9%
0.3% w
1.1% Dividend
Per share
Foreigners 1.850 1,700
11.8% 1,200
[Unit: KRW]
500
Total Number of
Shares(Common) 2016 2017 2018 2019 2020
23,607,712 [Unit: In billion of KRW, %]
Category 2016 2017 2018 2019 2020
. Net 121 148 86 -100 29
income
LOTTE Shopping Total
65.3% dividend 12 a4 40 24 28
Payout 9.7 204 470 - 98.6
ratio [29.1%]| [30.0%]| [26.4%)]
% End of 2020 X [Excluding one-offs]: Impairment losses on goodwill and tangible assets
\ (2018: KRW 53 billion; 2019: KRW 179 billion; 2020: KRW 79 billion)
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We enrich people’s lives by providing
superior products and services that
our customers love and trust




