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Disclaimer

This presentation has been produced by LOTTE Himart Co., Ltd. solely for information purposes. The information contained in this presentation has
not been independently verified. No representation or warranty express or implied is made as to, and no reliance should be placed on, the fairness,
accuracy, completeness or correctness of such information or any opinion contained herein. The information contained in this presentation should be
considered in the context of the circumstances prevailing at the time and will not be updated to reflect material developments that may occur after the
date of the presentation. Neither LOTTE Himart Co., Ltd. nor any of its affiliates, advisor or directors shall have any liability whatsoever (in negligence
or otherwise) for any loss arising from any use of this presentation or its contents or otherwise arising in connection with this presentation.

This presentation does not constitute or form part of an offer, invitation or recommendation to purchase or subscribe for any securities and no part of
it shall form the basis of or be relied upon in connection with any contract, commitment or investment decision in relation thereto.

The presentation may contain statements that reflect LOTTE Himart Co., Ltd.’s beliefs and expectations about the future. These forward-looking
statements are based on a number of assumptions about the future, some of which are beyond LOTTE Himart Co., Ltd.’s control. Such forward looking
statements are subject to certain risks and uncertainties that could cause actual results to differ materially from those contemplated by the relevant
forward-looking statements. LOTTE Himart Co., Ltd.” does not undertake any obligation to update any forward-looking statements to reflect events that
occur or circumstances that arise after the date of this presentation.

All or any part of this presentation may not be taken away, reproduced, redistributed or retransmitted in any manner. The information provided herein
shall be kept confidential unless such information is already publicly available.
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1. Q3 Highlights

Sales & Profit N
[Unit: in billions of KRW]

«/ Stable performance in the time of COVID-19

@ Sales 4.2% 6.5%

-2.6%
-11.6% -10.8%

984 935 925 1,116
Q319 Q419 Q120 Q2 20 Q320
4 Sales =®= Growth rate
Operating profit
®Op Il 51.1% 67.3%
-48.4%  -52.9%  19.6%
O O—
33.4 6.3 19.5 69.3
Q319 Q4 19 Q120 Q2 20 Q320

Key Catalyst p

+« Enhancing premium-quality products/
Strengthening PB sales

* Enlarged the display of premium products*and
promote sales growth(20.Q3, +59%)

* |ncreased PB(HIMADE) gross sales and sales per SKU

* COVID-19 led to extra money(substitution effect)
and residential time, it caused a trend: preference
for premium appliances and home interior

+ Push for changes through innovative operation

» Variation on offline channel by opening experiential
stores: Megastore (+1store, total 4stores), Innovative
shop-in-shop store (+3stores, total 3stores)

* Reallocating media advertisement led to reduction
of overall advertising and promotion expenses

(careful expenses management: boosting live streaming
e-commerce, focusing on efficient execution of advertising

and promotion)

- Operating profit =®» Growth rate

% Premium products (Big 4 products): TVs (65” T OLED, QLED, NLED),
Washing machines (21KG T front-loading ), fridges (4doors, fridges with
water purifier), Kimchi fridges (4002 1)
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2. Q3 Analysis

Q3 2020 Financial Analysis

Q3 Profit & Loss N

[Unit: In billions of KRW]

Q319 Q320 YoY Change
Category
% % %o | %

Sales 984 | 100% | 1047 @ 100% 64 - 6.5%
Gross Profitt 256 25.9% 266 25.4% 12 -0.5p 4.7%
%‘)’(:'::S’;g 221 | 225% | 211 | 201% A1 -24p | -48%
Oplfr';'?lc"g 33 | 34% 56 | 53% 23 19p 673%
Bef;‘r’:'tax 28 | 29%| 54 | 51% 26 22p| 903%
Net Profit 2 | 22% 41 3.9% 19 17p 89.8%

Detail Analysis

« Increased in gross sales by 6.5%

* COVID-19 has led to increase in the amount of time
people spend at home, resulting in high preference
and growth in sales of appliances, furniture and
home interior(desire to renovate their own place)

= COVID-19 has changed people’s lifestyle which led
to high growth in sales of various home appliances
such as kitchen, health-care, IT products and
premium design appliances

« Operating profit up by 67.3%

= QOperating margin rose by 1.9%p(3.4% — 5.3%)
due to sales growth and continuous efficient
execution of operating expenses particularly labor
and adverting cost.
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2. Q3 Analysis
Sales Ratio and Trend by Segment

Sales & Product ratio e Product Lines

[Unit : In billions of

KRW]
1,047 + Best Sellers

984 12% * TVs: Customer demand for larger-screen, premium-quality TVs grew due to OTT,
10% video streaming market growth

» Refrigerators: Unit price has risen due to trend of preference for premium goods.

» Kimchi fridges: they are now looked upon as a non-seasonal product, leading to
higher Q3 sales growth and effect of rebate scheme

0,
. 50% * Washing machines: Consumption substitution effect caused purchasing power and
50% unit price has risen due to demand for replacement of premium goods

* Clothes dryers: Effect of adding to rebate scheme product and low sales in Q2 19
* PCs: More people working and studying at home resulted in more demand for PCs
= Dishwashers: Dishwashers are also seeing a surge in popularity this year

+ Slow Sellers
» Air conditioners: Prolonged rain and low temperatures led to decrease in sales

18% 16%

* Mobile devices: Decrease in demand and higher sales of mid-to-low-priced units

Q319 Q320 Audio-Visual: TVs, cameras, digital convergence devices, audio equipment, etc.

L White goods: Refrigerators, Air conditioners, kimchi fridges, washing machine, clothes dryers, etc.
Audio-Visual IT

IT: PC, mobile devices, etc.
White goods ™ Home appliance

\_ ™ Home appliance: Vacuum dleaners, rice cookers, air purifiers, dehumidifiers, dishwashers, etc.
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2. Q3 Analysis
Debt and Borrowings

« Debt ratio increased on a temporary basis due to issuing of a KRW 200 billion in June and KRW 100 billion in Aug.
*KRW 115 billion is scheduled to be paid back in Q4 20.

Borrowing and Financial Index N Chronological Change

[Unit: In billions of KRWS] [Unit: In billions of KRWS]
Category Q419 Q320 | YoY Change 81%
Borrowings 500 785 57.0%
Cash & cash equivalents 85 555 554.1%
Net borrowings 45 230 -44.7%
Total Equity 1,922 1,993 3.7%
650 650 630
Category Q419 Q320 YoY Change 590
Debt-to-Equity 61.7% 81.2% 19.5p 476 50041 5
Borrowings-to-Equity 26.0% 394% 134p 300 309
Net borrowings-to-Equity 21.6% 11.5% -10.1p 230
Credit Ratings Q419 Q320 Remarks Il I| |
CoEE B aal aal ] 2015 2016 2017 2018 2019 3Q20
L cp Al Al ) JAN Brrowings = Net borrowings =®= Debt-to-Equity ratio
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We enrich people’s lives by providing
superior products and services that
our customers love and trust




